Press Release

DECATHLON SPELLS OUT WHY TENTS SHOULD NOT BE LEFT BEHIND THIS FESTIVAL SEASON​
​
· Decathlon offers refunds on its range of tents to stop them being ditched at festivals
· Around 250,000 tents are left each year in the UK, with most ending up in landfill 
· Festival aficionado and presenterJo Whiley backs the campaign and urges No Tent Left Behind  
​

Decathlon is offering to buyback tents from customers to stop them being abandoned at music festivals this summer. Around 250,000 tents are ditched each year in the UK, with most ending up in landfill. 

As festival season sweeps across the nation this summer, Decathlon and presenter Jo Whiley are reminding festival goers of the damaging environmental impacts of leaving their tent behind and why it’s important that every tent needs to make its way home.​
​
Decathlon has partnered with charities to repurpose 250 pieces of campaign equipment - each one representing 1000  tents that are left behind at festivals - to create a unique visual, inspiring festival lovers to keep their tents post-festival. Despite a declining trend in abandoned tents at festivals, there’s still a significant volume left behind, with visitors of one UK’s most popular festivals leaving behind over 2,000 tonnes annually, equating to nearly 10kg per visitor.

Around 250,000 tents go to landfill in the UK each year following festival season and Decathlon is helping to reduce that number by bringing back the Tent Pledge, nationwide. 

This year, from now until the 13th September, 10 tents are eligible as part of the Tent Pledge, meaning customers can buy anything from the MH100 XXL 4-person tent to the original MH100 2 person tent at festivals. As a reward for not leaving any tent behind, Decathlon is guaranteeing a full refund in the form of a gift card to spend in store, even after using it at a festival.  Like last year, the tents will be returned, refurbed, cleaned and resold through Decathlon's Second Life programme, to extend the lifespan of the tents and reduce single use consumption.

Chris Allen, Sustainability Leader at Decathlon UK, comments: “We’re relaunching the No Tent Left Behind campaign with the biggest Tent Pledge following the success of last year. 100% of the tents returned in 2023 were refurbished and resold through Decathlon's Secondlife scheme. We want to make an even bigger impact and encourage our customers to choose sustainable habits whilst they’re enjoying themselves. We continue our commitment to reducing our environmental impact and hope our customers will be inspired to do the same.”

Jo Whiley Broadcaster, said: “Like all music and festival lovers, I’m excited for the fantastic line up of artists I’m going to see during this years festival season.
Decathlon’s ‘No Tent Left Behind’ campaign is a great reminder to festival goers to make sure they enjoy their experience, but in a sustainable way. By doing this you can even make money to shop for your next adventure!’

The Festival Tent Pledge is now available at all Decathlon stores nationwide and to find your closest store, please visit: https://www.decathlon.co.uk/store-locator 

ENDS
  
About the ‘Tent Pledge’ offer:
Ten models of tents are included in Decathlon’s Tent Pledge, including:
· MH100 - Simplify your camping experience with this efficient 2-person tent, boasting a freestanding dome structure for hassle-free setup and optimal airflow. Equipped with one top air vent, it minimizes natural condensation.
· MH100 3 Person Tent - Enjoy the cool darkness in this 3-person tent featuring innovative Fresh&Black technology, while its freestanding dome structure allows easy relocation for optimal positioning.
· MH100 XXL 4 Person Tent - Experience spacious comfort in this extra-large tent, featuring a user-friendly tunnel structure for easy assembly. Designed with a living-room space, flysheet, and vents for efficient heat reduction.

About Decathlon   
DECATHLON is the world’s largest sporting goods retailer, with over 1,700 stores and 105,000 teammates in more than 70 countries. With its integrated business model, DECATHLON specialises in the creation and production of innovative sporting goods designed to delight and move people through the wonders of sport all around the world. 
  
Decathlon  x European Commission’s Sustainable Consumption Pledge 
Decathlon's dedication to circular initiatives, aimed at extending product lifespans and fostering responsible consumption practices, is underscored by its recent signing of the European Commission’s Sustainable Consumption pledge (formerly referred to as the “Green Consumption Pledge”).
 
By 2026, Decathlon hopes to: 
· Leverage over 1,712 workshops globally to expand its repair services, including setting up a dedicated website with DIY tutorials and spare parts availability. 
· Offers to buy back more than 100 types of sports products, extending their lifespan through second-hand sales. Including the repurchase of 800,000 products in total.
· Rental: Continue to pilot and expand rental solutions across several regions. Including bicycles, outdoor equipment (camping, trekking), winter sports gear (ski), and summer sports equipment (kayaks and stand-up paddleboards).




